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PROMOTION QUESTIONNAIRE

General	 Date:

1.	 Your name as it will appear on the title page:

2.	 Proposed title of book:

3.	 Series (if applicable):

4.	 Please indicate in one sentence the professional position or affiliation by which you wish to be identified:
	

5.	 Office address: 
	
	
	 Phone: 	  Fax:

6.	 Home address: 
	
	 Phone: 	  Fax:

7.	 Email address: 	  Website: 	

8.	 If you have a co-author or co-editor, please indicate who will serve as the contact person for questions about catalog 
copy, etc. 

Marketing

In a short time, the marketing department must prepare copy about your book to be used in our seasonal catalog, in pro
motional pieces, and in some cases for press releases. Specific information about your field of research will help us to more 
effectively reach the audience(s) for your book, identify reviewers, and increase the visibility of your book.  Starred 
items below are particularly important.

 So as to give you as much input into the promotional copy as possible, on an attached sheet please provide a 200 
to 300 word description of your book in non-technical language. (Keep in mind that this copy will be read by book 
reviewers, bookstore buyers, library bibliographers, and the general public.) Include why your work is important in the 
field and the significant conclusions reached in your study; also note any points of interest that would appeal to readers 
outside the primary market.

 In addition to the above-mentioned summary, please provide us with a compelling one-sentence description of your 
book that would be suitable when short copy is needed. 

Please provide keywords that one would use when performing an online search for your book:

UNIVERSITY MUSEUM PUBLICATIONS 3260 South Street, Philadelphia PA 19104-6324
www.museum.upenn.edu/publications
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Please list one or two of your most recent, relevant publications.

For what awards might your book be eligible? Please include name, address, and phone number of sponsoring agency and 
submission deadline. Bear in mind that, as a policy, we do not nominate books for awards which require a nomination 
fee. 

 Please list, in order of importance, the professional conventions at which it would be most appropriate to exhibit your 
book. Which do you regularly attend? Provide approximate dates of meetings and phone numbers of contact persons.

 On an attached sheet, please list, in order of importance, complete addresses of periodicals, domestic and foreign,  
that regularly review books in your field. Your suggestions will supplement our in-house book review list. If you need 
additional time to look up addresses, please complete and return the rest of the questionnaire now and send us the review 
list two to three weeks after you have turned in your final manuscript.

 Please list, in order of importance, the top five journals in which it would be most appropriate to advertise your book. 
Do you have any media connections that might provide free advertising?

•
•
•
•
•

List professional societies and organizations whose members will be interested in buying your book. Please note those of 
which you are a member and provide addresses or phone numbers of contact persons.

List any weblogs, electronic newsletters, or other online publications that are likely to find your book newsworthy, as well 
as any organizations or individuals who would be willing to receive and forward promotional emails about your book. 
For individuals, please be sure to provide full name, email address, and institutional affiliation.

 If your book is illustrated, do we have permission to use the illustrations in promoting your book?      yes      no
Please note if there are restrictions on particular illustrations. 
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Do you know of a group that might be interested in purchasing your book in bulk quantities?

Please note any mailing lists that you can furnish for the promotion of your book. (All sizable lists must be prepared on 
pressure-sensitive labels.)

Are there particular individuals in your field whose good opinion of your book might enhance its reception and sales? 
Please provide names and addresses.

Please list names and addresses of your hometown newspaper, alumni publication, and/or your university’s public 
information officer. 
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